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1.	 For the general qualifications required for admission to the Graduate 
School, please refer to pages 18-19.
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Contact Methods
Address	 :	 Division of Japanese Studies,
		  6/F., Hui Yeung Shing Building,
		  The Chinese University of Hong Kong,
		  Shatin, NT, HK
Tel	 :	 2609-6466 / 2609-6563
Fax	 :	 2603-5118
Website	 :	 www.cuhk.edu.hk/jas/english/menu_eng.html
Email	 :	 japanese-studies@cuhk.edu.hk

Programme

MPhil in Japanese Studies
Please visit the Division’s homepage for more information.

Fields of Specialization
	 Anthropology of Japan
	 Japanese popular culture
	 Japanese linguistics
	 Sino-Japanese relations
	 Japan-HK Relations

Division of Japanese Studies
The objective of the MPhil Programme is to encourage the advancement of research in Japanese studies by offering graduate training 
that accommodates a range of academic concerns in this field. The programme aims to enable students to integrate different conceptual 
and methodological approaches in their coursework and in their original research on Japan. The programme will equip students with 
theoretical knowledge and research skills to allow intellectual development and critical scholarship in a particular discipline such as 
Japanese popular cultural studies, Sino-Japanese relations, linguistics and anthropology, thereby contributing to the field of Japanese 
Studies.

MPhil in Japanese Studies	 Code: JAS

Admission Requirements
In addition to the general requirements of the Graduate 
School1, 

MPhil in Japanese Studies
	 Applicants are required to submit a 3-page proposal 

written in English (including research topic, research 
summary, previous research regarding the topic, 
methodology employed and references). Applicants may 
be required to attend an interview.

	 Japanese proficiency requirement may vary according 
to the areas of study and the content of the research 
proposal and is to be decided by the Graduate Panel.

Additional Application Information
Admission Advisor	 :	 Prof. NG, Wai Ming
Application Deadline	 :	 28 February 2010




